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Experienced. Ethical. Elemental.

THE PERIODIC TABLE OF ON THE PAGE SEO OFF THE PAGE SEQ
SED RANKING FACTORS CONTENT ARCHITECTURE  LINKS SOCIAL TRUST PERSONAL

HTML
Search engine aptimization — SEO — seems likes alchemy H t AC L Ta
to the uninitiated. But there's a sclence o it. Search engines q
raward pages with the right combination of ranking factors. i 3 Quality Authority
Balow, soma major factors or “sigmals” you should seek to have. . m E .E
LSS YOR ERSARTE R o P mm o
Cr  mescucy people may use to find your content?

| Cw s Dot
Ce oo o ey FACTORS WORK TOGETHER

Cf e o - & about “hol” topics? Somae factors influsnce mare than others, which we've weighted

- 1 {waakast) to 3 (strongest). No single factor guarantoss top
I e ———————

(N THE PAGE SED RANKING FAC

Thess elements are in the direct control

Are well written & have
Bl] QuALITY :url:‘i:l‘uqu:'nymzm?

Magative “Wiclation™ and “Blocking” factors harm your chances.
Da HTML tithe tags comtain
Ht  TMES  opwords ralevant to page topics?

Dé mats dsscription tags VIOLATIONS BLOCKING

Hd  ESCRIPTION  guicribe what pages are sbout?
Bt
Blocking

Do headbines and subheads use
Hh  HEADERS 1 coiier tags with relevant kaywords?

[+ search .|I,.| easily “crawl”
Ac  caam p.:ﬂmme.? =
As o Does site load quickiy?

Are URLs short & conlain meaning- -
Au  umis ful heywords to page topics? -

B e o et «.And that, in simple terms, is how you
s Daes el e vords o Vo o Cpesevesese | fperease your ranking on search engines.”

VIDLATIONS THIN :‘:*m::-.-:;‘n;‘-m“-a Vh

Spam technigues may cause ranking penalty or ban.

5 <
Wirltten Biy: -'d’r*ﬂ'n Beslgn By: COLUMMN j\ FIVE  Learnbore: HTTP//SELND.COM/SECTABLE  Cepyright Third Decr Media
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Basic SEO “Musts”

v Must be seen
v Must be relevant

v Must motivate a click

Triangle AMA Digital Marketing Training Camp| 2-29-12 | Triangle ...
www_triangleama.org/event/digital-marketing-training-camp-2012/

Wed, Feb 29 - Brier Creek Country Club, Raleigh, NC, United States

Event: Triangle AMA Digital Marketing Training Camp — February 25th; Start:
February 29, 2012 8:30 am; End: February 29, 2012 5:00 pm ...
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Search

Keyword Research

Everything

Images _

Maps

Videos

News

Layman’s Shopping
o Terms '

Books

F Places
Blogs
Flights
Discussions

Recipes

Applications

Patents

Fewer

http:/ /searchengineland.com /the-keyword- S—
research-rabbit-hole-110489 Chaos locafioh
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Search for “keyword research”
N

How To Do Keyword Research - The Beginners Guide fo SEO

www.seomoz.org/beginners-guide-to-seo/keyword-research

Keyword research is one of the most important, valuable, and high return activities in
the search marketing field. Through the detective work of puzzling out your ...

Kevword research - Wikipedia, the free encyclopedia
en_wikipedia.org/wiki/Keyword_research

Keyword research is a practice used by search engine optimization professionals to
find and research actual search terms people enter into the search engines ...

Five Steps to Effective Keyword Research
www_searchengineguide.com » Lisa Barone

Keyword research is a vitally important aspect of your search engine optimization
campaign. If your site is targeting the wrong keywords, the search engines and ...

Keyword Research | Wordtracker

www.wordtracker. com/academy/keyword-research

Jan 10, 2012 — Keyword research - get free expert advice from Wordtracker and the
leading keyword research tool.

Keyword Research: How to Find Profit-Driving New Keywords Every ...
www.wordstream.com/keyword-research

Keyword Research with WordStream lets you discover new, proven keyword
opportunities that convert sales. Try our Keyword Research tool FREE today!

Keyword Research: A Comprehensive Guide | Copyblogger
www_copyblogger.com/keyword-research/
Keyword research is a fundamental part of online marketing of all kinds, and it goes
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= http://searchengineland dxpm/the-keyword-research-rabbit-hole-110489

https://plus_google .com

Jenny Halasz - 21 h
http://searchengin

irs ago - Public
nd.comithe-keyword-research-rabbit-hole-110489

"‘ The Keyword Research Rabbit Hole

How To Do Keyword Research - The Beginners Guide fo SEO
www._seomoz_org/beginners-guide-to-seo/keyword-research

Keyword research is one of the most important, valuable, and high return activities in
the search marketing field. Through the detective work of puzzling out your ...

Keyword research - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki’'Keyword _research

Keyword research is a practice used by search engine optimization professionals to
find and research actual search terms people enter into the search engines ...

Five Steps to Effective Keyword Research
www._searchengineguide.com » Lisa Barone

Keyword research is a vitally important aspect of your search engine optimization
campaign. If your site is targeting the wrong keywords, the search engines and ...

= Very excited that first post on Search Engine Land is now live ...

https://plus.google.com
Jenny Halasz JJan 10, 2012 - Public
Very exciteg#hat my first post on Search Engine Land is now live. Please

and comment... thanks!
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Push vs. Pull
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F-Shaped Pattern
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F-Shaped Pattern

Shop Unbelievable Tax Refund Online Specials! New customer? SignIn Help

Walmart

ck My Orders | My Account | My Lists

My Store:

o)~ Raleigh

nds of items.  Learn More

HE AIR

s party — all in one place.

M

Home,

Appare
Ba

Shop Snacks
from 53

.
,’ Big-Screen
' TVs

- from

= %330

See all Game Time Essentials

Save Big Now

. Shop Incredible Tax Refund Online Specials! Gelcbrate
Apparel Value Bundles T a cavinac votl dan’t want o mice

IiNas vou aon twant 1o ISS.
Lawn Mowers from $159 nELS

See all'Specials

Save Big on Dr. Seuss Books ADVERTISEMENT
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Short and Sweet
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Make it Fast
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50ms -
200ms -
500ms -

1000ms| -0.7%
2000ms | -1.8%
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Friction
—
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Friction
N

DAVIDE CERNUSCHI
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Friction

click on the
circles to
find out
more

-]

Welcome...

... to the SH Marketing website. This website has been designed
to give you an idea of the scope and magnitude of SH Marketing
and the progression of the company over the last five years. This
site will also give you an insight into the people behind the
company.
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Unsupervised Thought

- VlSta prl nt Make an impression.

NOW AVAILABLE : Make your own Website

Home | Specials | Order Status | Help | E

Over 10 million have
turned to us this year
to promote themselves.

United States - English «

Jw

o Vistaprint has been an assetto my marketing program...”

Shop for Business

Free Products
Free Business Cards

Business Cards
Premium Business

Free Websites Cards
Free Logo Design Personal Business
Cards

Free Car Door Magnets

Free Bumper Stickers Networking Cards

Folded Business Cards

Free Rubber Stamps :
Business Card Stickers

Free Pens Sl Eed Bl

Froe Bhecks usiness Card Holders

Login | MyAccount | \! Cart

250

PREMIUM
BUSINESS CARDS

for %10

i INCLUDES SHIPPING

Limited Time Offer. Order Today and Save 25% Off! Site-
wide.

Marca's Landscaping
Hulksleg Buter Outdoces
Macy Jack

Owrar

Shop for Home & Family

Free Products
Free Business Cards

Free Invitations and
Announcements

Free Rubber Stamps
Free Pens

Free Bumper Stickers
Free Websites

Free Caricature Design

@jennyhalasz



Supervised Thought
=

US AIRWAYS

Book travel Travel tools Dividend Mil

BOOK CHECK IN | VIEW MANAGE

TRAVEL OMLINE FLIGHT S5TATUS RESERVATIONS

Flights Vacations Hotels Cars Cruizes

|:| Use miles to book yvour flight

i@ Roundtrip i) One way hlulti-city Promos, infants, seniors...
From To

Depart Return

Search by Fare options: i)

[ Schedule [=] [ coach/Economy =
Adults Children [2-14)

EE IIE [] Show only non-stop flights
z J LH Search flights

Marketing, Inc.
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Personas
.

Teresa Time
Teresais just starting outin hersearch. She hasn'tmade a decision about whetherto
attend classes full or part time, or whethera structured physical environment ora
flexible online one is bestfor her. Utimately what she is looking for is some helpto
make herdecision. She’llbe looking for class schedules and hours as wellas
assignments and commitments required. The search terms she uses are likely to
be broad, information-gathering terms like “MBA”, “business school”, and “grad

school program”,

7 Name
1 Picture

-1 Backstory
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Motivation

Mistakes on your Credit Report can cost you ’
thousands! See if yours is accurate.

Try one of these great offers to find out how your credit looks.

Free Credit Report Delivered in 2 Days Get Your Instant Credit Report & Score for $1
= May take up to 2 days to see your Report = See your Credit Report & Score instantly
= Credit Score not included in this offer = Find out which factors affect your Score
= No membership required = Be alerted when your Score goes up or down

é'] LH @jennyhalasz

Marketing, Inc.



Value Proposition

Mistakes on your Credit Report can cost you
thousands! See if yours is accurate.

Try one of these great offers to find out how your credit looks.

Get Your Instant Credit Report & Score for $1

ali{a 03 0 See vyo = = SeeVomSsadill A ore insiantly
= Credit Score not included in this offer = Find out which factors affect your Score
= No membership required = Be alerted when your Score goes up or down
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Motivation

S - -~
Home Products Support Con

Get it done with Swingline;

Quality. Innovation.
The Swingline name means products you can trust.
For over 80 years we've helped you successfully
achieve your workplace goals and move on to other
projects. From staplers to timmers and punches;
from sharpeners to shredders including the
revolutionary NEW Stack-and-Shred; you can
depend on Swingline to help you get the job done.

QJ LH @jennyhalasz
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Value Proposition

S - -~
Home Products Support Con

Ge

Quality. Innovation. Reliability.
The Swingline name means products you can trust.
For over 80 years we've helped you successfully
achieve your workplace goals and move on to other
projects. From staplers to timmers and punches;
from sharpeners to shredders including the
revolutionary NEW Stack-and-Shred; you can
depend on Swingline to help you get the job done.

Swingline.

QJ LH @jennyhalasz
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Calls to Action
T &(Vanguard

Home My Portfolio  Research Funds & Stocks +  What We Offer ~ Insights ~

Invest for

retirement with
a Vanguard [RA”

A smart, convenient yay \
to save for the futurs{( \“—/

.,
9
¢

.M Access yourtax forms Choose a cost 4 " Save money when
m and filing tools basis method Eg you file your taxes
Visitthe Tax Center » I Get the facts about new Take advantage of TurboTax
regulations » discounts »
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Calls to Action
—

F'de’ ly Fidelity.com | En Espariel | FAQs | Plan Sponsors | Customer Service | Site Map
=

eV EETAMENT

Monday, February 27, 2012

/ \
Username o Enroll Now

| | o pen a © Consolidate Now
[] Remember Me
No-Fee IRA

FIDELITY VIEWPOINTS
B Reduce the tax hit on

) Sta? p——

B Save more in 2012

/ B See more Fidelity

viewpoints

Password

Log In

= Register Now

» Hawving trouble with vour
username or password?

Welt%e\
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If you remember nothing else...

User-centered design is ROI!

Reduce Friction and Unsupervised Thought

Obvious Motivation and Value Proposition

In’rerac’r with a Clear Call to Action
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Recommended Reading
—

The Essential .

Persona
LlfecyCIe arketing
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YOUR ONLINE STRATEGY IS
YOUR BUSINESS STR

VANESSA FOX
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http://www.amazon.com/Essential-Persona-Lifecycle-Building-Personas/dp/0123814189
http://www.amazon.com/Marketing-Age-Google-Strategy-Business/dp/0470537191
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